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Who We Are

The MMA wants to acknowledge the important contributions of all of the followin
companies, with special thanks to Epsilon’s Christina Torok for her original writin
and content organization, Knotice’s Dave Lawson for his wonderful support in de
and final edits and to Creative Lift's Tim Carr for his oversight and objectivity.
Thanks also to the other committee members and the expert sources they
represent in the mobile email segment.

MMA North American Members — Mobile Email Committee:

Creative Lift Knotice
Epsilon Responsys
ExactTarget ReturnPath

The Agency Inside Harte-Hanks

If youd like to getinvolved with the committeeor hare commentson this primer,
please contact the committee at committees@mmaglobal.com.

About the Mobile Marketing Association (MMA)

Mobile Marketing Association (MMA4s the premier global non-profit trade
association representing all players in the mobile marketing value chain.With mo
than 750 member companies, the MMA is an action-oriented organization with
global focus, regional actions, and local relevance.The MMA's primary focus is t
establish mobile as an indispensible part of the marketing mix. The MMA works
promote, educate, measure, guide, and protect the mobile marketing industry
worldwide.The MMA'’s global headquarters are located in the United States and
regional chapters, including North America (NA), Europe, Middle East and Africa
(EMEA), Latin America (LATAM), and Asia Pacific (APAC) branches. For more
information, please visitlobile Marketing Association (MM .mmaglobal.com
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